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Review: Main themes

Blogging as conversation

Blogs vs. Websites

The importance of links

What do you want your blog to do?
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Homework

1. Write two blog posts complete with all the 
elements mentioned - title, links, inverted pyramid, 
conversational, links, scannable, preferably brief, 
solicit links - and record how much time it takes. 

2. Install Google Analytics on your blog (or speak to 
me after class)
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 Promotion and Evaluation

1. Make it easy to follow you

2. Linking to your social networks

3. Making sure people can find you: Search Engine 
Optimization

4. Google Analytics: your friend
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Make it easy to follow you

What are the ways that people can ‘follow’ us online?
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Make it easy to follow you

Email 

RSS

Twitter
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Make it easy to follow you

Feedburner is a tool from Google that manages the feeds 
from your blog. 

It makes your RSS feed available by email and Twitter.
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Make it easy to follow you

Step 1: “Burn” a feed

http://feedburner.google.com
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Make it easy to follow you
Step 2: Enable email subscriptions if you want



Make it easy to follow you
Step 3: Install on your website to improve your feeds



Make it easy to follow you
www.bloggingforpeoplewhoshould.com

http://www.bloggingforpeople
http://www.bloggingforpeople


Make it easy to follow you
Feedburner also gives you a sense of how many people 
are following your feeds, and how many people are 
clicking on them.



Make it easy to follow you

Twitter is called ‘microblogging’
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Make it easy to follow you
“Twitter in Plain English”
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Make it easy to follow you
Twitter is called ‘microblogging’ for a reason.

Follows same rules as headline writing for blogs
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Make it easy to follow you
Twitter is called ‘microblogging’ for a reason

Follows same rules as headline writing for blogs:

- give hint of what to expect

- link to useful things

- remember audience see your updates in a stream of 
other articles: be interesting!
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Make it easy to follow you
How do you find people to follow?

Hashtags are the key: they allow people to categorize 
their conversations.

Example: Apple launched the iPad today.

Search for #iPad on twitter.com
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Make it easy to follow you
Example: Apple launched the iPad today.

Search for #iPad on twitter.com



Make it easy to follow you
Twitter: start up in ‘stealth mode’:
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Make it easy to follow you
Twitter: start up in ‘stealth mode’:

- create half a dozen tweets of good quality

- identify the #hashtags you want to tweet about
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Make it easy to follow you
Twitter: start up in ‘stealth mode’:

- create half a dozen tweets of good quality

- identify the #hashtags you want to tweet about

- start following others based on those hashtags

- start commenting and retweeting others
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Make it easy to follow you
Twitter: start up in ‘stealth mode’:

- create half a dozen tweets of good quality

- identify the #hashtags you want to tweet about

- start following others based on those hashtags

- start commenting and retweeting others

- THEN make it EASY to follow from your blog
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After the break:

Linking to social networks
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Linking to social networks
Decisions to make about your online identity and privacy
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Linking to social networks
If you have a personal blog that is identified with you, 
you can link to your own facebook profile from your 
blog.
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Linking to social networks
If you have a personal blog that is identified with you, 
you can link to your own facebook profile from your 
blog.

Profile = people ‘friend’ you
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Linking to social networks

If you are writing the blog for a relatively small group that 
meets up in the real world, and you don’t mind being 
identified online, create a group. Note that your profile 
will be identified as a creator of the group.



Linking to social networks

If you are writing the blog for a relatively small group that 
meets up in the real world, and you don’t mind being 
identified online, create a group. Note that your profile 
will be identified as a creator of the group.

Group: people join the group



Linking to social networks
If you are blogging on behalf of an organization, and you 
expect a large number of supporters, you will want to 
launch a “Fan page”



Linking to social networks
If you are blogging on behalf of an organization, and you 
expect a large number of supporters, you will want to 
launch a “Fan page”

Fan page: people 
“Become a Fan” 
of the page.



Linking to social networks
Different options for linking your blog to facebook, called 
“widgets”



Making sure people can find you
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Making sure people can find you

Called “Search Engine Optimization” or SEO*: getting to 
the front page of search engines.

* SEO is a funny, get-rich-quick business, the online equivalent of late night telemarketing. Google with caution.

Blogging for People Who Should | eric@squair.ca

mailto:eric@makepovertyhistory.ca
mailto:eric@makepovertyhistory.ca


Making sure people can find you

SEO is mainly about two things:

- The quality and quantity of your links

- The keywords and phrases you are associated with
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Making sure people can find you

What are “quality” links?
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Making sure people can find you

Quality links:

- Come from sites that rank highly on search engines
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Making sure people can find you

Quality links:

- Come from sites that rank highly on search engines

- Come from pages that are about your key words
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Making sure people can find you

Quality links:

- Come from sites that rank highly on search engines

- Come from pages that are about your key words

- Contain your keywords, if possible
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Making sure people can find you

Quality links:

- Come from sites that rank highly on search engines

- Come from pages that are about your key words

- Contain your keywords, if possible

- Go to different parts of your site, not just the front page
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Making sure people can find you

Keywords are the words you want your blog to be 
associated with.
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Making sure people can find you

You can’t fake them: your blog needs to be about those 
topics. 

from wordle.net     try it!



Making sure people can find you

Further reading:

SEO tips for Bill Gates’ blog
http://searchengineland.com/some-seo-advice-for-bill-gates-34303

Non-technical common sense advice for optimizing your site
http://www.seo-writer.com/reprint/top-seo-tips.html

Long list of more technical tips, still very useful
http://www.searchenginejournal.com/55-quick-seo-tips-even-your-mother-
would-love/6760/
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Google Analytics
http://analytics.google.com
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Google Analytics
http://analytics.google.com
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Google Analytics
http://analytics.google.com

Some key statistics:

- unique visits   - bounce rate
- time on site     - pages per visit
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Google Analytics
http://analytics.google.com

Some key benchmarks:

Bounce rate: 
< 30% fantastic, 
30-50% good, 
50-70% room for improvement,  
70%+ something is wrong.
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Google Analytics
http://analytics.google.com

Some key benchmarks:

Time on site: 5 minutes+ good, 10 minutes + great
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Google Analytics
http://analytics.google.com

Some key benchmarks:

Pages per visit: 5+ good, 10+ great
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Google Analytics
Directly refutes the myth of the “front page visitor”
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Google Analytics
Noodle with it: there is a HUGE amount of information, 
well presented, in Google Analytics. 
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Homework (to be sent)

1. Schedule a session - on the phone or in person - 
some time in the next two weeks to ask questions 
and make sure you get what you need from this 
course. I will send a link to sign up.

2. Complete the online survey I will send around this 
week. (Please!)
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